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IFBC Syllabus

1.

Sem.

Bridging Module

(6 credits)

Consumer Behaviour
and Consumer Science

(6 credits)

International 
Legislation on 

Consumer Protection 
& Food

(6 credits)

International organic 
food markets and 

marketing

(6 credits)

(WIZ - 6 credits)

Research Methods

(6 credits)

3.
Profile Module 

(elective)

(6 credits)

Food & Business  
Module (elective)

(6 credits)

Food & Business  
Module (elective)

(6 credits)

4. Master Thesis and Colloquium

(30 credits)

2. Food & Business  
Module (elective)

(6 credits)

Quality Management 
in Food Business

(6 credits)

Trends in 
Food Sciences & 

Sustainable
Consumption

(6 credits)

Food Product
Development

(6 credits)

Applied research project

(18 credits)


