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Language course/short course

csw  Sustainable Global Marketing: Insights from

Germany and Beyond

Freie Universitat Berlin ¢ Berlin

Overview

Course location

Teaching language

Language level of course

Date(s)
Information on dates, prices

and mode of study

Target group

Description/content

Berlin

e English

® English: B2

e 30 May - 11 July 2026 (Registration deadline of course provider: 2 May 2026)

A non-refundable programme fee is applicable in addition to the tuition fee. The programme fee
includes a social programme open to all students. A reduced programme fee applies to early-bird
registrations.

The course is intended for undergraduate students with an interest in international marketing and
sustainability. If you are creative, strategic, enjoy working with others, and are curious about the
world, this course is for you. You will learn to experience a diverse market setting, build skills in
cross cultural communication, and work on individual and group projects.

Please visit our website (www.fubis.org) for an overview of all courses offered and for possible
updates to the course programme.

About this course

Sustainable Global Marketing in Berlin explores the integration of global marketing strategies with
sustainability principles. Sustainability is a societal issue that involves all stakeholders; this course
focuses on organisations that align their business operations with sustainability goals for a variety
of reasons, such as government regulations, customer demand, economic viability, or personal
conviction. Effectively communicating these efforts to all stakeholders requires the use of global
marketing strategies. This course examines the opportunities and challenges associated with
marketing across borders and how they are impacted by the social, cultural, economic, political,
and technological landscapes. For the purpose of this course, the following definition of global
marketing will be used: strategies that are designed with a global audience in mind, often
developed centrally and then rolled out with minor adjustments for local markets.

By studying in Berlin, students first-hand experience with how business differs within the German
context (i.e. risk aversion, lack of sugar coating) while gaining a deeper understanding of global
marketing.

This experiential course combines in-class learning with out-of-classroom experiences to study
how global companies operate in Berlin. Students will explore and analyse marketing strategies
and practices tailored specifically to the German market, will consider the cultural diversity of
Berlin and will evaluate how marketing strategies vary based on language, culture, history, and
formal institutions. An emphasis will be placed on cultural localisation strategies as well as an
understanding of diverse cultural values, consumer behaviours, and preferences across Berlin and
other German regions. Students will explore opportunities to develop sustainable practices within


http://www.fubis.org

Course details

Recognised language exams
offered (e.g. DSH, TestDaF,
TOEFL)

Other degrees /
qualifications awarded

ECTS points (max.)

Average number of hours
per week

Average number of
participants per
group/course

Costs / Funding

Dates and costs

This price includes

Information on dates, prices
and mode of study

the context of the marketing mix and will develop strategies to adapt marketing campaigns,
product offerings, and ways of communication to appeal to local customers.

The course aims to broaden student appreciation of the German market and equips students with
foundations and knowledge to understand how global corporations tailor their marketing
strategies to appeal to local customers and address sustainability issues. Participants will develop
a competitive strategy and a marketing plan for a new product in Berlin.

The major learning goal of this course is for students to cultivate a mindset rooted in sustainable

marketing principles, with a deep understanding of the relationship between local, international,
and global perspectives.

No

Certificate of participation

12

18

e 30 May - 11 July 2026 (Registration deadline of course provider: 2 May 2026), costs: EUR 1,850

e Course fees

Anon-refundable programme fee is applicable in addition to the tuition fee. The programme fee
includes a social programme open to all students. A reduced programme fee applies to early-bird
registrations.

Requirements / Registration

Teaching language

Language level of course

e English

e English: B2



Language requirements

Submit application to

Services

Is accommodation
organised?

Type of accommodation

Meals

Is a social and leisure
programme offered?

Description of social and
leisure programme

Free internet access
Support in visa matters

Pick-up service from train
station/airport

Participants must be able to speak, read, and write English at an advanced intermediate level.

http://www.fubis.org/5_geb/anmeldung/index.html

Accommodation is arranged by the organiser.

FUBIS arranges appropriate off-campus accommodation for the duration of the programme as an
optional service on request. Accommodation options can be chosen during the registration process.
Accommodation is subject to availability.

Prices range between 800 EUR and 1,400 EUR (subject to change).

There is an on-campus dining hall ("Mensa") where students can get breakfast and lunch at a
reasonable price.

Yes

FUBIS offers a variety of extracurricular activities, which are included in the programme fee, e.g.:

e guided tour of the Reichstag building
e river boat tour through the centre of Berlin

In addition, FUBIS offers optional excursions (for an extra charge) within Berlin as well as to other
popular German cities.

Yes

No

No


http://www.fubis.org/5_geb/anmeldung/index.html

Contact

Freie Universitat Berlin
International Summer and Winter University (FUBIS)

Sophia Schmieder

MalteserstralRe 74-100
12249 Berlin

Tel.+49 3083873472
= fubis@fubis.org
& Course website: http://www.fubis.org/2_prog/index.html

@ nttps://www.facebook.com/fubis.berlin
@ nttps://mt.linkedin.com/edu/fubis-363010
https://www.instagram.com/fubisberlin/

https://www.youtube.com/@fubis.berlin
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Disclaimer

The data used for this database was collected and analysed in good faith and with due diligence. The DAAD and the Content5 AG accept no
liability for the correctness of the data contained in the "International Programmes in Germany" and “Language and Short Courses in
Germany”.

The publication is funded by the German Federal Ministry of Education and Research and by contributions of the participating German
institutions of higher education.

% Federal Ministry
of Education
and Research
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